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* _ European Vacation

Despite economic and financial instability,
Europeans remain eager to travel this summer

Travel intentions have decreased slightly
but remain high across Europe
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Even though most continue to prefer traveling domestically

Even if inflation has slowed,
® it continues to impact vacation plans

Rising travel costs remain
the #1 concern for European travelers
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Financial constraints are the primary reason not to travel: 5] /o

Consequently, vacation budgets
+645 continue to increase
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To afford summer 60%
holidays, Europeans Leisure m Major expenses
will reduce... activities (car, house, etc.)

Experience-Filled Vacations Continue to Thrill

Travelers want to be active on holiday 42% .1+ 32% .2+
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“ Social media and Al

.. are the main sources of
inspiration for summer travelers
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Attending a paid event Luxury experiences

Amidst uncertainty, insurance

becomes central to peace of mind

Europeans are concerned their
summer vacation could be disrupted by...

T4Y% Risks to their health or safety

Q 5 3% Extreme weather events

(+2 points — now the second concern)

C 47% The geopolitical situation tabie)

As a result, a growing number of Europeans plan to take out travel insurance
to protect their summer holiday
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A“ianz @ Allianz The study was conducted on a sample of 9,300 people, in France (1,042), Germany (1,045), the United Kingdom (1,029), Italy (1,048), Spain
Partners (1,045), the Netherlands (1,032), Austria (1,009), Switzerland (1,005), and Poland (1,045). The samples were constituted using the quota

method, considering criteria such as gender, age, socio-professional category, region of residence, and size of the urban area in France;
gender, age, region, and income in other countries. Interviews were conducted from April 11th to April 22nd, 2025.
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