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Media Release: Following a year of elections
held worldwide, Allianz launches global
“Power of Unity” program to reinforce the
strength of common ground

¢ Allianz Research’s “Social Resilience Index 2024"” sees political shifts in 16
EU countries and quantifies the economic impact of polarization.

¢ Allianz launches multi-pronged global approach to address the economic
and social risks that polarization poses to its stakeholders and to society.

e Power of Unity” program partners with leaders from business, politics, and
science to overcome polarization via education, skill-building, and events.

Munich, November 18, 2024

Following a year where more than 70 nations — home to nearly half the world’s people - have
been called to the polls, Allianz today announced a multidisciplinary program, “Power of
Unity,” to counter the erosion of trust in societal institutions and strengthen confidence in a
better economic future.

The program is founded not only on publicly observable trends, but also on Allianz’s insights.
Allianz Research’s fourth “Social Resilience Index 2024” cites that polarization and social unrest
have increased in many countries, and with a sizable economic cost. The strength of democratic
institutions, social cohesion, and trust in functioning markets and economies are being affected
by increased partisanship.

Further, in an Allianz proprietary survey conducted across six of its core markets, 69% of Allianz’s
customers, investors, and its other stakeholders expressed a lack of confidence in the ability of
political leadership to work together to solve problems.

“A more united world is a more prosperous world. Polarization slows economic
growth and threatens our customers’ sense of security and optimism,” said Oliver
Bate, Chief Executive Officer of Allianz SE. “To secure their future, Allianz will
combine forces with willing partners for action, demonstrating that leaders can work
successfully together to solve the problems that matter most to people.”

Allianz is launching the “Power of Unity” program to help individuals and organizations to
engage more constructively in the face of growing polarization worldwide. Through research,
thought leadership, and learning programs and events, the program seeks to promote dialogue
and respectful debate, bridge divides by encouraging understanding, and restore trust in
societal institutions.


https://www.allianz.com/en/economic_research/insights/publications/specials_fmo/241118-social-resilience-index.html
https://www.allianz.com/en/mediacenter/topics/power-of-unity.html
https://www.allianz.com/en/mediacenter/topics/power-of-unity.html
https://www.allianz.com/en/economic_research/insights/publications/specials_fmo/241118-social-resilience-index.html
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RESEARCH: The “Power of Unity” program leads with research: The Allianz Social Resilience
Index 2024 identifies underlying strengths, weaknesses and perceptions in the political,
institutional and social frameworks of 184 countries worldwide and serves to quantify the
impact of various socio-economic factors on societies, from the immediate costs of social unrest
to how it stifles global growth and consumer confidence.

The 2024 super electoral year has revealed fragilities in many countries: all incumbent parties in
developed countries lost vote share (a first since World War II), and the ideological center of
gravity has shifted to the right in 16 European countries and the United States.

Polarization has increased in many countries and comes with a sizable economic cost. Political
affiliation plays an important role in consumer behavior as observed in past events of
heightened political uncertainty across democracies. A -10% and -20% one-period consumer
confidence shock would decrease consumption in the United States by USD105bn (USD304 per
capita) and USD215bn (USD622 per capita) over the next four years. In Europe, the same shocks
would decrease consumption by USD52bn (USD147 per capita) and USD103bn (USD296 per
capita), the effect being more subdued as consumer confidence still has not fully bounced back
from the effects of the pandemic and geopolitical tensions. A summary of the research and the
full report are available here.

SKILLS: The goals of the “Power of Unity” program are to inform, inspire, and involve all Allianz
stakeholders — citizens, organizations, customers, shareholders, agents and employees — by
providing education, skills, tools, events and initiatives that bridge divides and bring people
together. This includes guidance on how to identify and act on fake news, defuse tension
through respectful listening and constructive debate, or maintain confidence in the face of
uncertainty.

PERSPECTIVES: On Allianz’s website thought leaders from business, politics, science and
society share their perspective on polarization and how to overcome it, including contributions
from former German vice-chancellor Sigmar Gabriel, Holocaust survivor Margot Friedldnder,
footballer Harry Kane and more to follow.

PEOPLE: “Power of Unity” is anchored in Allianz’s 157,000 employees around the world who
mirror their communities and society at large. The program launched in Germany with a week
dedicated to learning and open exchange, including listening sessions and interactive
workshops on history and democracy.

Small group dialogues with employees led by Allianz SE Board Member Renate Wagner and
Vice Chair of the Allianz SE Supervisory Board Gabriele Burkhardt-Berg laid the foundation for
understanding the fears that lie at the root of polarization, and the hopes that serve as the
cause for unity.

COMMUNITY: The “Power of Unity” program builds on and extends many of the existing multi-
year social and community initiatives which Allianz drives and supports in local markets, which
focus on skill-building (JOBLINGE, Cyber Talent Academy), encourage sports and movement for
better health and as a societal unifier (Allianz | Olympic and Paralympic Movements) or help



https://www.allianz.com/en/economic_research/insights/publications/specials_fmo/241118-social-resilience-index.html
https://www.allianz.com/en/economic_research/insights/publications/specials_fmo/241118-social-resilience-index.html
https://www.allianz.com/en/economic_research/insights/publications/specials_fmo/241118-social-resilience-index.html
https://www.allianz.com/en/mediacenter/topics/power-of-unity.html
https://www.allianz.com/en/mediacenter/news/interviews/241118-interview-on-power-of-unity-with-sigmar-gabriel.html
https://www.youtube.com/watch?v=aM3PUglWb9s
https://www.youtube.com/watch?v=SgWr2eujmOI
https://www.joblinge.de/
https://www.sans.org/blog/allianz-cyber-talent-academy-bridge-the-cybersecurity-skills-shortage/
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements.html
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build personal or community resilience (La Fondazione; Humanity Insured). All Allianz initiatives
are listed here.

Allianz continues to support a range of multi-lateral efforts to combat polarization and promote
understanding like “Never again” is now!, “Zusammenland”, or “WE STAND FOR VALUES” or
the Transatlantic Relations | AJC.

Downloads Further links
PDF of Media Release Power of Unity Website
Power of Unity Video
Allianz Research’s Social Resilience Index

For further information please contact:

Lauren Day Tel. +49 89 3800 3345 E-Mail: lauren.day@allianz.com
Florian Amberg Tel. +49 89 3800 15924 E-Mail: florian.amberg@allianz.com
Christina Bersick Tel. +49 89 3800 12940 E-Mail: christina.bersick@allianz.com
Heidi Polke Tel. +49 89 3800 90777 E-Mail: heidi.polke@allianz.com
Susanne Seemann Tel. +49 89 3800 18170 E-Mail: susanne.seemann@allianz.com
About Allianz

The Allianz Group is one of the world's leading insurers and asset managers with around 125 million* private and
corporate customers in nearly 70 countries. Allianz customers benefit from a broad range of personal and corporate
insurance services, ranging from property, life and health insurance to assistance services to credit insurance and global
business insurance. Allianz is one of the world’s largest investors, managing around 764 billion euros** on behalf of its
insurance customers. Furthermore, our asset managers PIMCO and Allianz Global Investors manage about 1.8 trillion
euros** of third-party assets. Thanks to our systematic integration of ecological and social criteria in our business
processes and investment decisions, we are among the leaders in the insurance industry in the Dow Jones Sustainability
Index. In 2023, over 157,000 employees achieved total business volume of 161.7 billion euros and an operating profit
of 14.7 billion euros for the group.

* Including non-consolidated entities with Allianz customers.
**As of September 30, 2024

Mandatory corporate information: Corporate disclosures
These assessments are, as always, subject to the disclaimer provided below.

Cautionary note regarding forward-looking statements

This document includes forward-looking statements, such as prospects or expectations, that are based on
management's current views and assumptions and subject to known and unknown risks and uncertainties. Actual
results, performance figures, or events may differ significantly from those expressed or implied in such forward-looking
statements.

Deviations may arise due to changes in factors including, but not limited to, the following: (i) the general economic and
competitive situation in the Allianz’s core business and core markets, (ii) the performance of financial markets (in
particular market volatility, liquidity, and credit events), (iii) adverse publicity, regulatory actions or litigation with
respect to the Allianz Group, other well-known companies and the financial services industry generally, (iv) the
frequency and severity of insured loss events, including those resulting from natural catastrophes, and the development


https://umanamente.allianz.it/chi-siamo/la-fondazione.html
https://humanityinsured.org/
https://www.allianz.com/en/mediacenter/topics/power-of-unity/unity-global-local-initiatives.html
https://www.allianz.com/en/mediacenter/news/commitment/community/231023-allianz-never-again-is-now.html
https://vielfalt-macht-uns-stark.de/
https://www.westandforvalues.com/
https://www.ajc.org/berlin/transatlantic-relations
https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/press/document/241118-media-release-allianz-power-of-unity.pdf
https://www.allianz.com/en/mediacenter/topics/power-of-unity.html
https://youtu.be/0vzS04VQEk0
https://www.allianz.com/en/economic_research/insights/publications/specials_fmo/241118-social-resilience-index.html
mailto:lauren.day@allianz.com
mailto:florian.amberg@allianz.com
mailto:christina.bersick@allianz.com
mailto:heidi.polke@allianz.com
mailto:susanne.seemann@allianz.com
https://www.allianz.com/en/corporate-disclosures.html
https://www.allianz.com/en/corporate-disclosures.html
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of loss expenses, (v) mortality and morbidity levels and trends, (vi) persistency levels, (vii) the extent of credit defaults,
(viii) interest rate levels, (ix) currency exchange rates, most notably the EUR/USD exchange rate, (x) changes in laws
and regulations, including tax regulations, (xi) the impact of acquisitions including related integration issues and
reorganization measures, and (xii) the general competitive conditions that, in each individual case, apply at a local,
regional, national, and/or global level. Many of these changes can be exacerbated by terrorist activities.

No duty to update
Allianz assumes no obligation to update any information or forward-looking statement contained herein, save for any
information we are required to disclose by law.

Privacy Note
Allianz SE is committed to protecting your personal data. Find out more in our privacy statement.


https://www.allianz.com/en/privacy-statement.html

