Allianz ()

ALLIANZ GROUP COMMUNICATIONS

Media Release: Allianz extends Worldwide
Olympic & Paralympic Partnership through
2032

e Allianz will continue as the worldwide insurance partner of the Olympic
and Paralympic Winter Games French Alps 2030 and the Olympic and
Paralympic Games Brisbane 2032.

e Allianz will help deliver multi-sports competitions uniting athletes and
billions of fans in its core markets.

o Benefits for people, business, brand: The Paris 2024 Games demonstrated
the value of supporting the Olympic and Paralympic vision for Allianz.

Munich, March 12, 2025

Faster, Higher, Stronger — Together: Following the unique Olympic and Paralympic Games Paris
2024, Allianz and the International Olympic Committee (IOC) announced today that they will
extending their Worldwide Olympic & Paralympic Partnership (TOP Partnership) for four more
years until 2032.

As the Official Worldwide Insurance Partner, Allianz will support the Olympic and Paralympic
Movements for an additional Games cycle, which includes the Olympic and Paralympic Winter
Games French Alps 2030 and the Olympic and Paralympic Games Brisbane 2032 (Australia),
uniting athletes and billions of fans in peaceful competition in the company's 70 markets around
the world. Allianz manages risks, provides protection for organizers, participants and spectators,
and supports athletes through mentoring and career opportunities. The 2030 and 2032 Games
will take place in two of Allianz’s core markets, France and Australia, which contributed more
than 10% of the operating profit of Allianz in 2024.

Allianz, one of the world's leading insurers and the strongest insurance brand, has been the
Official Worldwide Insurance Partner to the Olympic Movement since 2021 supporting the
preparation and delivery of Paris 2024, Milano Cortina 2026 and LA

2028. Allianz has also supported the International Paralympic Committee since 2006, becoming
a “Worldwide Paralympic Partner” in 2021. The partnership with the Olympic and Paralympic
Movements complements Allianz’s “Power of Unity” program which helps bring individuals and
organizations together to foster inclusive prosperity through togetherness, connection and
common understanding.



https://www.olympics.com/ioc/partners
https://www.olympics.com/ioc/news/allianz-to-become-worldwide-olympic-insurance-partner
https://www.allianz.com/en/mediacenter/news/media-releases/241010-interbrand-best-global-brands-allianz-is-best-insurance-brand.html
https://www.olympics.com/ioc/news/allianz-to-become-worldwide-olympic-insurance-partner
https://www.allianz.com/en/mediacenter/news/articles/240724-allianz-gears-up-for-paris-2024-with-support-for-athletes.html
https://www.allianz.com/en/mediacenter/news/articles/240724-allianz-gears-up-for-paris-2024-with-support-for-athletes.html
https://www.allianz.com/en/mediacenter/topics/power-of-unity.html
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Paris 2024: Record viewership

A record 84 per cent of the potential global audience followed the Olympic Games Paris 2024
according to independent research conducted on the IOC’s behalf. This equates to around five
billion people and means that more than half of the world’s population followed the
inspirational achievements of the Olympic athletes and the cohesive magic of the Olympic
Games in Paris.

The Paris 2024 Paralympic Games were the biggest and best yet, setting a new benchmark for
all future Games editions. They brought together a record 169 competing delegations and 4,400
athletes and were broadcast by 225 Media Rights Holders, more than ever before. Highlighting
the growing global appeal of the Paralympic Games, the number of live TV hours viewed,
excluding the host market, increased by 83% compared to Tokyo 2020.

Allianz CEO Oliver Bdte said: “The Olympic and Paralympic Games Paris 2024 inspired
the world as well as our employees, customers and business partners, elevating and
uniting people through sport. We also saw very positive benefits for our business and
the Allianz brand. We are therefore delighted — particularly against the backdrop of an
increasingly divided world - to extend this successful partnership through 2032 and
continue our support for the unifying spirit of the Olympic and Paralympic Movements.”

I0C President Thomas Bach said: “We are delighted that following the success of the
Olympic Games Paris 2024, we will extend our partnership with Allianz for another four
years. Allianz is a world leader in its industry and believes in the Olympic vision of
building a better world through sport, and supports our commitment to athletes around
the world. Now more than ever the world needs the power of sports to unite people. The
I0C and Allianz share this vision and this is why we consider our partnership more
important than ever.”

Andrew Parsons, President of the International Paralympic Committee (IPC), said:
“Allianz’s journey with the IPC began in 2006 and our partnership and joint passion for
making the world a better place has grown stronger each and every day, having a
tremendous impact across the Paralympic Movement. We are greatly looking forward to
our partnership with Allianz surpassing a quarter of a century with the extension of this
agreement through to 2032. It gives us even more confidence in what we can achieve
together in the future to make for a more inclusive world through Para sport.”

Jifi Kejval, Chair of the IOC’s Revenues and Commercial Partnerships Commission, said:
“Allianz is a great supporter of the Olympic and Paralympic Movements. The company
has built a world leading business founded on trust, which underlines the importance of
the trust and commitment Allianz has placed in our partnership. We are very proud to
be working together with Allianz until 2032.”

People, business, brand

At the recent Olympic and Paralympic Games Paris 2024, Allianz played a multi-faceted role,
providing comprehensive insurance coverage, strong support for athletes, and campaigns in


https://www.olympics.com/ioc/news/around-5-billion-people-84-per-cent-of-the-potential-global-audience-followed-the-olympic-games-paris-2024
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more than 60 markets around the world that connected employees, customers, business
partners and fans to the shared vision of building a better world through sport.

As the global insurance partner, Allianz helped ensuring the smooth and secure delivery of the
Games, protecting athletes, fans and the many actors of the sports ecosystem from start to finish
often through ‘intangible’ solutions and services across 15 lines of business. Allianz rolled out a
comprehensive medical assistance program for 155,000 athletes, staff, volunteers and members
of the Olympic and Paralympic family, provided ticket cancellation insurance for fans and
delivered property and liability coverage for many sports venues.

Through its global “Get Ready for the Best” campaign focused on the importance of preparation
through various market activities and digital campaigns across more than 60 countries, Allianz
fostered a deep connection with the Olympic spirit and engaged new target groups. Since the
partnership began in 2021, awareness of the partnership among consumers has increased by
double-digit percentage points. This has supported performance on key brand-related metrics
such as brand likeability and purchase consideration. Allianz’s brand value has been estimated
at 23.8 billion USD according to Interbrand.

Allianz runs a dedicated athlete support program, Team Allianz, comprising over 100 athletes
across the globe. This includes a year-round mentoring Buddy Program and financial literacy
initiatives that help athletes manage sports, personal finance and their professional careers.
Allianz also leads the MoveNow Program, encouraging young people globally to stay active by
providing access and opportunities.

Downloads Further links
Link pdf press release Allianz | Road to Milano Cortina 2026

Allianz gears up for Paris 2024

For further information please contact:

Lauren Day Tel. +49 89 3800 3345 E-Mail: lauren.day@allianz.com
Florian Amberg Tel. +49 89 3800 15924 E-Mail: florian.amberg@allianz.com
Heidi Polke Tel. +49 89 3800 90777 E-Mail: heidi.polke@allianz.com
10C Media Team Tel. +41 21 621 60 00 E-Mail: pressoffice@olympic.org
About Allianz

The Allianz Group is one of the world's leading insurers and asset managers with around 128 million* private and
corporate customers in nearly 70 countries. Allianz customers benefit from a broad range of personal and corporate
insurance services, ranging from property, life and health insurance to assistance services to credit insurance and global
business insurance. Allianz is one of the world’s largest investors, managing around 776 billion euros** on behalf of its
insurance customers. Furthermore, our asset managers PIMCO and Allianz Global Investors manage about 1.9 trillion
euros** of third-party assets. Thanks to our systematic integration of ecological and social criteria in our business
processes and investment decisions, we are among the leaders in the insurance industry in the Dow Jones Sustainability
Index. In 2024, over 156,000 employees achieved a a total business volume of 179.8 billion euros and an operating
profit of 16.0 billion euros for the group.

* Including non-consolidated entities with Allianz customers.
**As of December 31, 2024.


https://www.allianz-partners.com/en_global/in-the-news/press-releases/Allianz_Partners_supports_Paris_2024_with_medical_assistance.html#:~:text=Allianz%20Partners%2C%20a%20world%20leader,part%20of%20Allianz%20Partners%27%20DNA.
https://www.allianz-partners.com/en_global/in-the-news/press-releases/Allianz-Partners-offers-ticket-cancellation-insurance-Paris-2024.html
https://interbrand.com/best-global-brands/allianz/
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/team-allianz.html
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/team-allianz.html#buddy-program
https://www.allianz.com/en/economic_research/sustainability-research/financialliteracy.html
https://www.allianz.com/en/economic_research/sustainability-research/financialliteracy.html
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/movenow.html
https://www.allianz.com/content/dam/onemarketing/azcom/Allianz_com/press/document/Allianz-Group-Media-Release-Extension-Olympic-and-Paralympic-Partnership-12March2025.pdf
https://www.allianz.com/en/about-us/brand/partnerships/olympic-paralympic-movements/road-to-milano-cortina-2026.html
https://www.allianz.com/en/mediacenter/news/articles/240724-allianz-gears-up-for-paris-2024-with-support-for-athletes.html
mailto:lauren.day@allianz.com
mailto:florian.amberg@allianz.com
mailto:heidi.polke@allianz.com
mailto:pressoffice@olympic.org
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About the International Olympic Committee (I0C)

The International Olympic Committee is a not-for-profit, civil, non-governmental, international organization made up
of volunteers which is committed to building a better world through sport. It redistributes more than 90 per cent of its
income to the wider sporting movement, which means that every day the equivalent of USD 4.2 million goes to help
athletes and sports organizations at all levels around the world.

About the International Paralympic Committee (IPC)

The International Paralympic Committee (IPC) is the global governing body of the Paralympic Movement and is
based in Bonn, Germany. Founded in 1989 as an international non-profit organisation, we aim to be athlete-centred
and membership-focussed in all our endeavours. The IPC’s vision is to make for an inclusive world through Para sport,
while our mission is to lead the Paralympic Movement, oversee the delivery of the Paralympic Games and support
members to enable Para athletes to achieve sporting excellence.

Mandatory corporate information: Corporate disclosures

These assessments are, as always, subject to the disclaimer provided below.

Cautionary note regarding forward-looking statements

This document includes forward-looking statements, such as prospects or expectations, that are based on
management's current views and assumptions and subject to known and unknown risks and uncertainties. Actual
results, performance figures, or events may differ significantly from those expressed or implied in such forward-looking
statements.

Deviations may arise due to changes in factors including, but not limited to, the following: (i) the general economic and
competitive situation in the Allianz’s core business and core markets, (ii) the performance of financial markets (in
particular market volatility, liquidity, and credit events), (iii) adverse publicity, regulatory actions or litigation with
respect to the Allianz Group, other well-known companies and the financial services industry generally, (iv) the
frequency and severity of insured loss events, including those resulting from natural catastrophes, and the development
of loss expenses, (v) mortality and morbidity levels and trends, (vi) persistency levels, (vii) the extent of credit defaults,
(viii) interest rate levels, (ix) currency exchange rates, most notably the EUR/USD exchange rate, (x) changes in laws
and regulations, including tax regulations, (xi) the impact of acquisitions including related integration issues and
reorganization measures, and (xii) the general competitive conditions that, in each individual case, apply at a local,
regional, national, and/or global level. Many of these changes can be exacerbated by terrorist activities.

No duty to update
Allianz assumes no obligation to update any information or forward-looking statement contained herein, save for any
information we are required to disclose by law.

Privacy Note
Allianz SE is committed to protecting your personal data. Find out more in our privacy statement.


https://www.allianz.com/en/corporate-disclosures.html
https://www.allianz.com/en/corporate-disclosures.html
https://www.allianz.com/en/privacy-statement.html

